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WHY ARE WE EVEN TALKING ABOUT SCICOMM?
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KEYS TO SUCCESS:

1) KNOWING YOUR AUDIENCE
2) CREATING MESSAGES THAT STICK



WHAT DO WE MEAN BY “AUDIENCE”?
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AUDIENCE: SCIENTISTS
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AUDIENCE: NATURAL RESOURCE MANAGERS
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WE ALL HAVE SOME LEARNING TO DO



THINK ABOUT YOUR MESSAGE…
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HUMANS: DON’T LOVE BEING TALKED 
AT



HUMANS: SOMETIMES IRRATIONAL



HUMANS: DISTRACTED



Charles Saxon in The New Yorker, 
3/21/83

HUMANS: NEED TO RELATE



MESSAGE

How much political capital will I 
have to spend on this? Do voters 
care?

What will it cost? Who 
supports this?

How does this fit into 
our agenda?

Is it true? Is it robust? 
How does it affect my 
work?

Is it news? Will it sell?

Why does this matter to ME?

Courtesy of COMPASS



ADJUST YOUR STORYTELLING

data, background, details

methods

results

results

why does this matter?

data, background, details
Scientists

Non-scientists



GOOD MESSAGES…
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…build connections



GOOD MESSAGES…
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…find compelling “hooks”



GOOD MESSAGES…
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…lead to an action



ALL SORTS OF WAYS TO ENGAGE
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BEFORE YOU JUMP…
QUESTIONS TO ASK YOURSELF
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CRAFTING YOUR OWN COMMS PLAN: 
ATTENTION ABOVE ALL

>

>



CRAFTING YOUR OWN COMMS PLAN: 
ATTENTION ABOVE ALL

An attention mini-exercise…



CRAFTING YOUR OWN COMMS PLAN: 
ATTENTION ABOVE ALL

> holding attention of audience depends on accurate 
definition and understanding of that group 

> social media great way to define and understand 
audience



CRAFTING YOUR OWN COMMS PLAN: 
VALUE OF SOCIAL MEDIA 
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CRAFTING YOUR OWN COMMS PLAN: 
A SOCIAL MEDIA FOCUS GROUP  

>



CRAFTING YOUR OWN COMMS PLAN: 
FINDING REPRESENTATIVE ACCOUNTS

On Twitter (for example):



CRAFTING YOUR OWN COMMS PLAN: 
FINDING REPRESENTATIVE ACCOUNTS

no result is positive answer

○



CRAFTING YOUR OWN COMMS PLAN: 
A SOCIAL MEDIA FOCUS GROUP  
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QUESTIONS?


